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the elimination it has produced. For such a calculation
supposes a recognition by both parties of a price holding
good at that point in the circulation of goods where the
two organisations meet.
Moreover, there are also difficulties of principle. The
consumers are usually ready to admit that the producers*
profit should go back to the members of marketing
societies, principally because they are usually small pro-
ducers whose income consists to a large if not to a pre-
ponderating extent of the wages of labour. On the other
hand, consumers are not usually ready to allow the
producer those elements in the profit which he has won
from the middleman through co-operative action. They
appeal to the natural point of view of the consumer, .for
whom direct relations have no meaning unless they offer
a method of satisfying his needs more economically than
through the commercial middleman; if the producers
claim for themselves the middleman's profit, it follows
that the consumers* co-operative society is obliged to
pay to the marketing society the same price as it has
paid to the merchant.
Further, the consumers are of opinion that middlemen's
profits do not change their nature because instead of being
carried off by merchants they go into the pockets of the
producer; little they care who it is that is seeking profit,
that is an appetite which it is not the object of co-operation
to satisfy.
Where direct relations are established on a basis of the
usual market price, the consumers' co-operative society is
spared *bsse worries as it has not the responsibility of
fixing prices. But in cases where it has a decisive influence
on price fixing, it maintains more energetically the point
of view that as far as middlemen's charges are concerned
it is prepared to pay everything that can be regarded as
costs, that is to say, payment for services, but not that
which is middleman's profit.
When everything is taken into consideration, the
co-operative producer would not in such a case be any
worse off than if he had sold to the trade. He is not, at

